[bookmark: OLE_LINK66][bookmark: OLE_LINK73][bookmark: OLE_LINK15][bookmark: OLE_LINK16]Sydnie Aldrich
sydnievaldrich@gmail.com / 562.716.2113 / website: sydniealdrich.com / LinkedIn

[bookmark: OLE_LINK67]Marketing Communications Strategist | Brand Narrative & Messaging
[bookmark: OLE_LINK60][bookmark: OLE_LINK61]Marketing communications strategist with 10 years of experience shaping brand narrative, messaging systems, and verbal identity for complex, highly regulated industries.
[bookmark: OLE_LINK59]Known for translating technical, ambiguous, and evolving business priorities into clear, differentiated narratives that strengthen product positioning and understanding.
Experienced in developing messaging frameworks, guiding narrative strategy across product and corporate initiatives, and ensuring consistency across channels—from high-level positioning to execution.

[bookmark: OLE_LINK55]EXPERIENCE
[bookmark: OLE_LINK300][bookmark: OLE_LINK301][bookmark: OLE_LINK81][bookmark: OLE_LINK78][bookmark: OLE_LINK74]Masimo — Global Medical Technology Company
Irvine, CA | 2019–Present
Senior Marketing Communications Manager (2025-present)
Marketing Communications Manager (2023–2025)
Senior Marketing Communications Specialist (2021–2023)
Healthcare Copywriter (2019–2021)

[bookmark: OLE_LINK80]Lead messaging strategy and narrative development for a global medtech organization. Own cross-channel messaging strategy, guide verbal identity evolution, and translate complex clinical and technical concepts into clear, differentiated narratives. Partner with Product Marketing, Creative, and senior stakeholders to ensure cohesive storytelling across campaigns, product launches, and corporate initiatives.

[bookmark: OLE_LINK56][bookmark: OLE_LINK63]Brand, Messaging & Narrative Development
· [bookmark: OLE_LINK57]Define messaging strategy and narrative frameworks that guide product launches, campaigns, and cross-channel communication.
· Shape Masimo’s evolving verbal identity, defining voice, tone, and messaging systems used across marketing, product, and corporate communications.
· Develop product positioning and value narratives for major launches and key organizational initiatives.
· Translate complex medical and technical concepts into clear, accessible messaging across audiences.
[bookmark: OLE_LINK62]Cross-Functional Creative Leadership
· [bookmark: OLE_LINK58]Lead integrated, multi-channel campaigns across digital, web, and product marketing initiatives.
· Develop cross-platform content experiences aligned with brand, regulatory, and clinical standards.
· Guide cross-functional teams through review and approval cycles, ensuring messaging integrity and consistency across creative execution and global markets.
· [bookmark: OLE_LINK100]Mentor and guide freelance Product/Comms Specialist, providing messaging direction, structured briefs, and feedback to ensure alignment across projects.



Freelance & Consulting Work (Selected Projects)
Integrated Communications Consultant — Kestra Medical Technologies
2025–Present
Consulting on brand voice, patient and provider communications, and messaging architecture for a wearable cardiac device. Led development of the verbal identity framework, patient journey messaging, and cross-channel communication guidelines, ensuring clarity and consistency across the patient and provider experience.
[bookmark: OLE_LINK77][bookmark: OLE_LINK76]
Metagenics — Functional Medicine & Nutrition
Aliso Viejo, CA | 2016–2019
Marketing Copywriter
· Primary writer for practitioner and consumer-facing channels, crafting product stories, educational materials, and digital content.
· Translated R&D insights into clear, market-ready narratives tailored to distinct audience segments.
· Developed messaging for product launches, brand campaigns, and executive communications.
· Defined and wrote core brand-pillar pages (sustainability, science, quality, etc.) as part of a company-wide website refresh, helping establish a more cohesive voice and digital narrative.
· Ghostwriter for New York Times bestselling author Sara Gottfried, MD.
· Ensured voice, tone, and brand consistency across print and digital platforms.

[bookmark: OLE_LINK79]EDUCATION
The King’s College, New York, NY
Bachelor of Arts — Media Studies & Communications
